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Online Privacy 
 

Aims 

 

This study aimed to improve understanding of the attitudes of children and young people to online privacy.  

In particular, it explores children and young people’s understanding of ‘privacy policies’, the legal 

statement outlining the way in which an online service or website gathers and manages user information. 

Key Findings 

 

� 69% of respondents said they used social networking sites. There was some gender differences, with 

girls (72%) more likely to have a social networking profile than boys (65%).  

� Facebook is the most popular social network, with 47% of respondents saying they had a Facebook 

profile. The vast majority of secondary school respondents (88%) had Facebook profiles.  A third (39%) 

of young people of primary school age said they had Facebook profiles.  Girls are slightly more likely 

(50%) to have Facebook profiles than boys (43%).  

� The second most popular social networking activity was MSN, with 20% of respondents using it.  Girls 

are more likely (26%) than boys (15%) to use MSN.  Age is not a factor as it was almost as likely for a 

young person of primary school age (21%) to use MSN as someone of secondary school age (27%).  

� Boys are also more likely (56%) than girls (33%) to have an avatar, a virtual representation of 

themselves. However, there is no evidence to show that having an avatar results in different 

behaviours or attitudes toward data protection.  

� 40% of respondents had read a privacy policy, meaning 60% of young people have not read the privacy 

policies of the web sites they use.  This statistic differed little between young people of primary and 

secondary school age, but girls were more likely (44%) than boys (35%) to have read a privacy policy. 

Boys are likely to have a more relaxed attitude toward data and data sharing. 

� 32% of those who hadn’t read a privacy policy said they didn’t know what a privacy policy was, with 

23% saying they didn’t know where to find it.  A quarter felt they were too complicated, and another 

quarter did not feel it important.  More secondary school respondents (44%) felt they were too 

complicated, although more primary children didn’t know what a privacy policy was (37%).  

� Those who had read privacy policies had divided opinions, with around half (51%) thinking they were 

easy to find and 57% understanding what was there.  The vast majority (84%) looked at the policy 

because they thought it was an important thing to do.  

� A large number of children said privacy policies should be made more simple with “less words”.  

� Respondents felt that privacy on social networking was important, with the vast majority (85%) saying 

that social networks should have the strongest privacy settings by default and an even larger majority 
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(94%) feeling that clear rules were needed to help with the removal of photos and videos posted 

without consent.  

Policy Context 

 

It is important to determine the attitudes of children and young people to online privacy in order to 

improve engagement with privacy policies of social networking sites.  Attitudes to online privacy and 

understanding of privacy policies and settings also have consequences for online safety and risk-taking 

behaviour. 

 

Methodology 

 

In this large-scale quantitative study, an online study of 4116 children of primary school and secondary 

school age was undertaken (48% male, 52% female; 75% primary school age, 25% secondary school age). 

 

Background 

 

The i in online aims to educate primary school children aged 9-11 and secondary school children aged 14-

19, their parents and teachers about using and providing their personal information online and also 

highlights the potential pitfalls of sharing too much personal information on the internet when using blogs 

or social networking sites such as Facebook, Twitter, etc, and not managing privacy settings effectively. 

Through interactive sessions, using PowerPoint and videos, legal experts highlight the regulatory and legal 

aspects of this topic, whilst also demonstrating technical issues and illustrating mechanisms to help protect 

personal data whilst using the internet 

 

The ‘i in online’ event had 135 presenters delivering 112 sessions at 82 primary and secondary schools in 16 

different locations across the UK for Data Protection Day on 28 January 2011.  Presentations and 

workshops were given to 6,260 school children. 

 

 

Source http://www.theiinonline.org/wp-content/uploads/2011/07/The-i-in-online-Child-Privacy-Survey-July-

20113.pdf 
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